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MINOR IN BUSINESS CLASSES 
WINTER 2015 

CORE CLASSES 
 

ACC 300     

Financial Accounting (3) 

010 MoWe 8:30 – 10:00AM (Cazier) 

020 MoWe 10:00 – 11:00AM (Cazier) 

030 MoWe 1:00 – 2:30PM (Cazier) 

Financial Accounting provides students with their 

first exposure to what is essentially the language of 

business. Students will learn how the economic 

activities of a business are reported in a set of 

financial statements and how the information in 

financial statements can be used to assess the risk 

and performance of the business. Emphasis will be 

placed on fundamental concepts and principles of 

financial accounting and the ability to apply those 

concepts and principles in business-related decision 

making. 

ACC 471 

Accounting Principles (3) 

010 TuTh 1:00 – 2:30PM (Williams) 

020 TuTh 2:30 – 4:00PM (Williams) 

030 Tu 6:30 – 9:30PM (Reiter) 

This course covers both financial and managerial 

accounting with an emphasis on an external or a 

user perspective of accounting. The course is 

designed for students who seek to gain an 

understanding of how accounting information is 

used by organizations (businesses and nonprofit 

organizations) and by investors. The course is 

designed to answer questions such as: "What types 

of information are included in financial statements?" 

"As a manager, how can accounting information help 

me operate my organization more effectively?" "As a 

business owner, how can I use this information to 

run my operations more profitably?” As a borrower, 

how will my banker use my accounting information 

when evaluating a loan request for my business?" 

and "as an investor, how can I use a company's 

financial information to make better investment 

decisions?" Students will learn the basic rules that 

companies must follow when preparing their 

financial statements. The course also highlights 

some of the differences between U.S. accounting 

rules and the general rules that non-U.S. companies 

follow. The financial statements of actual companies 

will be used frequently during the semester. Also, 

breaking headlines in financial news will often be 

discussed in class. 

FIN 302  

Making Financial Decisions (3) 

Lec 001 MoWe 12:00 – 1:00PM (Qin) 

002 Fr 9:00 – 10:00AM 

004 Fr 10:00 – 11:00AM 

006 Fr 11:00 – 12:00PM 

Financial analysis provides a structure to estimate 

and compare the costs and benefits of decisions 

made in both our personal lives and within an 

organization, such as a firm. Students taking this 

course will develop a foundational understanding of 

rational-decision making using financial analysis and 

the ability to apply that framework to make personal 

investing decisions, allocate capital within an 

organization or firm, and to determine the value of a 

firm or any asset that produces cash flow. Students 

will also learn how to assess risk understand the 

relationship between risk and return when investing 

as well as gain a general understanding of financial 

markets. This course will utilize extensive examples, 

problem solving, and case studies both in class and 

in smaller discussion sections. 
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MKT 300      

Marketing Management (3) 

040 TuTh 11:30 – 1:00PM (Metzger) 

An introductory course utilizing the case method of 

instruction to develop skills in marketing decision 

making. Topics include marketing planning and 

strategy; buyer behavior; product distribution, 

promotion and pricing strategies; and the 

development of integrated marketing programs. 

MO 302        

Positively Leading People and Organizations 

(3) 

010 TuTh 8:30 – 10:00AM (Sandelands) 

This course prepares you to lead high-performing, 

successful teams and organizations. The course will 

introduce framework to help you identify 

organizational problems and opportunities, develop 

solutions that leverage strengths, and lead your 

team or organization to success. Drawing on key 

principles of positive organizing, you will learn how 

to influence others without formal authority, 

negotiate and make effective decisions, and build 

your social capital. You will learn how to manage 

conflict and lead change to help you and your 

organization thrive in today's dynamic, competitive, 

and global marketplace. The course draws on a 

variety of teaching tools including cases, video, 

simulations, discussions, and exercises to enrich 

student learning. 

STRATEGY 302       

Business Strategy (3) 

010 TuTh 10:00-11:30 (Nagarajan) 

This core course, designed for non BBA students, 

deals with the craft of strategy: how to identify and 

choose a superior competitive position, how to 

analyze a strategic situation, and finally how to 

create the organizational context to make the 

chosen strategy work. To achieve this we start with 

an analysis of the external competitive environment, 

looking at industry structure and value chain 

dynamics and assess how a firm can select the best 

position within this environment. The course will 

then move to focus on an analysis of firm resources 

and capabilities, look at the firm's resource system, 

and examine the challenge of coordinating the 

pieces of the puzzle that underpin corporate success. 

After this, the course turns to implementation, and 

the way in which the organization enables you to put 

strategy into action. The course concludes with 

sessions on the challenges of strategic management 

in a time of rapid technological change. 
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ACTION BASED LEARNING CLASSES 
 

ES 395      

Entrepreneurial Management (3) 

001 MoWe 10:00 – 11:30AM (Middleton) 

Entrepreneurship is about overcoming ambiguity, 

risk and failure, embracing it, and learning from it. 

This course will explore entrepreneurship and 

identify many contexts in which entrepreneurship 

manifests, including start-up, corporate, social, and 

public sector. It will prepare students for starting 

and succeeding in an entrepreneurial venture. The 

main course deliverable is a complete business plan 

and a presentation to an outside group of investors.  

This course will enable participants to sharpen their 

ability to find and evaluate opportunities for a new 

venture, as well as to think creatively and solve 

problems in highly unstructured situations. A broad 

range of topics essential to entrepreneurial ventures 

will be covered, including idea generation, feasibility 

analysis, raising capital, marketing strategies, 

financial modeling, attracting a capable team, 

creating a culture, and preparing for growth. In 

addition, the course will cover buying a business, 

franchising, and family business. 

MO 463      

Creativity at Work: Theories and Practices (3) 

001 Mo 9:00 – 12:00PM (Degraff, Tschirhart) 

This course is designed to introduce the student to 

the practices necessary to stimulate and manage 

creativity in a business. Students will be given 

frameworks and methods for designing, developing, 

and implementing creativity in real work situations. 

The aim of the course is to provide students with the 

perspective and skill base necessary to manage 

creative projects, people and ventures. Each class 

will consist of two basic components: 1) a theatrical 

framework, and 2) a methodology or tool. Each 

segment of the course is designed to engage the 

student in a conceptual and experiential application 

of creativity practices that will be applied to a real 

challenge. 

MO 470/STRATEGY 470      

Strategic Management of Knowledge in 

Professional Service Firms (3) 

001 TuTh 10:00 – 11:30AM (Wooten) 

The goal of this course is to study the unique 

characteristics of Professional Service Firms, the 

context in which they compete, and the challenges 

they face. Professional Service Firms include 

accountants, actuaries, architects, consultants, 

executive recruiters, lawyers, travel and advertising 

agencies, private equity and venture capital firms, 

public relations counselors, teachers, engineering 

firms, medical organizations, investment banks, and 

real estate firms. This course is designed to help 

students understand the competitive and 

organizational environments of Professional Service 

Firms. We will examine how Professional Service 

Firms differ from other businesses, the processes 

that drive them, and the skills required for success in 

them.  

STRATEGY 492 

Dynamic Capabilities Through Corporate 

Development (3) 

     

001 TuTh 11:30-1:00 PM  (Nagarajan) --- Dynamic 

capabilities refer to firm specific capabilities that can 

be developed, deployed, and prot ected for 

competitive advantage, through the managerial 

process. As firms compete in an increasingly complex 

and uncertain environment, they are required to 

build and leverage dynamic capabilities in constantly 

changing contexts in order to survive and grow. The 

course examines growth options and the challenges 

they present as they relate to internal development 

of skills and capabilities, and development of 

capabilities through alliances, mergers and 

acquisitions with a view of gaining competitive 

advantage. 
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APPROVED ELECTIVE COURSES 
 

ACC 301      

Managerial Accounting (3) 

001 TuTh 10:00 – 11:30AM (Bird) 

002 TuTh 11:30 – 1:00PM (Drogt) 

003 TuTh 4:00 – 5:30 PM (Klemstine) 

004 TuTh 8:30 – 10:00AM (Bird) 

005 TuTh 2:30 – 4:00PM (Drogt) 

006 TuTh 1:00 – 2:30PM (Drogt) 

Managerial Accounting focuses on how accounting is 

used from the internal, manager perspective. 

Students will learn how accounting information is 

used by management in decision-making situations, 

such as how to determine the cost and profit of a 

particular product/service, how management 

determines which service/product lines to 

discontinue, and when it is in the best interest of a 

company to outsource their work. Emphasis will be 

placed on concepts and principles and the ability to 

apply those concepts and principles to internal, 

management decisions. 

ACC 312      

Intermediate Financial Accounting (3) 

001 TuTh 1:00 – 2:30PM (Wright) 

002 TuTh 2:30 – 4:00PM (Wright) 

This is an intermediate financial accounting course 

that focuses on asset, liability and owners' equity 

measurement and timing of recognition issues, 

together with the associated income determination 

problems. The course is designed to serve as the first 

post-introductory course for those who wish to 

obtain substantial training in financial accounting. 

The course is also designed to serve the needs of 

financial statement users who wish to obtain 

additional training beyond the introductory level. 

ACC 315      

Cost Accounting (3) 

001 MoWe 2:30 – 4:00PM (Nagar) 

An intermediate course about the managerial use of 

accounting data to plan and control personnel and 

operations in the firm. The focus is on planning, 

decision-making, and control by organizations, and 

on the accounting systems that managers have to 

assist them in their decisions about resource 

allocation and performance evaluation. In addition 

to students in accounting, the course is designed for 

those who plan careers in management at all levels 

and in all functions and who will need to motivate 

other employees and evaluate both managers and 

business units in the organization. 

ACC 318     

Financial Statement Analysis (3) 

001 MoWe 8:30 – 10:00AM (Lehavy) 

This course provides you with a systematic 

framework for business analysis and equity valuation 

using financial statement, data and demonstrates 

how to apply this framework to a variety of 

investment, lending, and reporting decisions. The 

class introduces tools to analyze a firm's financial 

performance to date, forecast the firm's future 

performance, and estimate the firm's intrinsic value 

implied by your forecasts. The course is case-

oriented and places heavy emphasis on illustrating 

the latest techniques and information sources used 

by Wall Street professionals. The course also 

integrates recent forecasting and valuation findings 

from academic research. The student should leave 

the course with the ability to generate reasonably 

accurate (or at least logically consistent) forecasts of 

a firm's future financial performance, including 

revenues, earnings and free cash flows. The class 

also presents all the major valuation models in a 

unified framework so the student should be facile in 

moving between discounted cash flow models, 

residual income models and models based on 
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market multiples such as place-earnings ratio and 

the market to book ratio. 

BA 201      

Business Thought and Action (3) 

001 Fr 9:00 – 12:00PM (Nordhielm) 

002 Fr 1:00 – 4:00PM (Nordhielm) 

This course introduces students to business.  In this 

course we foster development of the key skill of 

learning via reflection on one’s own experience.  The 

course will rely heavily on examination of individual 

organizations or industries from which 

generalizations can be made.  Specific situations will 

be selected to convey the excitement of business 

situations, the role of business in society and the 

global scope of business.  The primary purpose of 

this class is to educate students about the broad 

range of problems and opportunities that businesses 

face and the tools and skills that are necessary to 

face them.  A secondary purpose is to show the 

students the richness of business activity by ‘peeling 

back the onion’ via case discussions of situations and 

companies they have experienced in their lives.  

Students will gain familiarity with different kinds of 

information resources:  from trade magazines to 

mass market books to research journals. 

BE 440         

Risk Management and Insurance (3) 

001 TuTh 1:00 – 2:30PM (Hinesman) 

Exploration of insurance as a means of replacing 

uncertainty with certainty; use of mathematical 

models to explain theory of interest, risk theory, 

credibility theory and ruin theory; how mathematics 

underlies important individual and societal decisions. 

BL 306       

Legal Aspects of Management and Finance (3) 

001 MoWe 11:40 – 1:00 (Shedd) 

002 MoWe 1:00 – 2:30PM (Shedd) 

003 TuTh 11:30 – 1:00PM (Rogala) 

A study of the legal aspects of organizing, financing, 

and operating a business enterprise, with emphasis 

on the law of agency, partnerships, corporations, 

secured credit financing, and managing a workforce. 

The course includes coverage of business ethics and 

corporate social responsibilities.  It also examines 

securities law (including securities fraud and insider 

trading) and the law of mergers and acquisitions. 

Cases are used to illustrate the application of legal 

principles to actual business problems. 

BL 309       

Business Ethics and Accountability (1.5) 

001 TuTh 11:30-1:00PM (Bishara) 

In an increasingly complex and global business 

environment, ethical decision making is a crucial skill 

for all business leaders. The ability to make ethically 

sound judgments and persuade others of the 

importance of a sometimes unpopular choice-and to 

do so under pressure-is an advantage during a career 

in any type of organization. The Business Ethics and 

Accountability course provides students with the 

tools and analytical skills to spot and avoid ethical 

risk and then to use their ethical reasoning and 

analysis skills to succeed as leaders in their chosen 

field.  

 

The course will first cover the background and 

justification for applying ethical frameworks to 

business action. Next, the course addresses distinct 

topics such as the nature of the ethical corporation 

and the role of the corporation in society, 

stakeholder analysis, and the legal and economic 

influences on decision making and negotiation. 

Finally, the course examines the evolution of 

corporate social responsibility, ethical choices while 

weathering a crisis, ethical leadership by individuals 

and organizations, and international topics and 

multinational operations (such as cross-cultural 

ethics and corruption). The course concludes with a 

discussion of current topics in business ethics, such 

as environmental sustainability and the challenges of 

serving the Base of the Pyramid.  

This course complements the frameworks and 

concepts presented in LHC 310. 

FIN 317 

Corporate Financing Decisions (3) 

001 MoWe 11:30 – 1:00PM 
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This course develops the conceptual foundation for 

making corporate financing decisions. Capital 

structure theory is explained in detail with an in-

depth analysis of market imperfections such as 

taxes, cost of financial distress, agency and 

informational issues. The next portion of the course 

covers different securities used to raise external 

capital with an emphasis on the institutional aspects 

of acquiring capital (Initial public offerings, seasoned 

equity offerings, public debt, convertible debt, 

private equity & venture capital). The causes and 

effects of financial distress and the bankruptcy 

process are explained. Payout policy and different 

payout strategies (dividends versus stock 

repurchase) are discussed. The course ends with a 

brief discussion of risk management. Throughout the 

course, financial theory will be integrated with the 

use of specific case studies. 

FIN 320   

Real Estate Fundamentals (1.5) 

001 Mo 6:30 – 9:30PM (Allen) 

This survey of urban real estate theory and practice 

considers the nature of real estate investment and 

finance, and the real estate business. Lectures and 

discussions supplement text and outside reading and 

classroom work. A local property will be extensively 

and analyzed utilizing discounted cash flow 

programs and project feasibility techniques. A 

professional quality analysis report will be prepared 

for the selected property. Outside experts will speak 

on key appraisal, finance, brokerage and investment 

issues. 

FIN 321 

Commercial Real Estate Finance (1.5) 

001 Mo 6:30 – 9:30 (Morris) 

This course is designed as an introductory 

commercial real estate finance course, designed to 

pick up the specific fundamentals covered in Finance 

320. The theoretical portion of the class will address 

all the components necessary to understand the 

foundation of commercial real estate from a value 

perspective. Value is central to virtually all real 

estate decision making including whether and how 

to lease, buy, or mortgage a property acquisition; 

whether to renovate, refinance, demolish, or expand 

a property; and when and how to divest (sell, trade 

or abandon) a property.  Course topics include: Real 

Estate Cycles and impact of 2008 Financial Crisis, 

Property level Pro Forma Analysis, for existing and 

new development, Financial Modeling using both 

Excel and Argus (spreadsheet analysis applied to 

most topics), Opportunities in asset repositioning, 

Commercial Mortgage Backed Securities, Real Estate 

Exit Strategies, REITS and Liquid Real Estate, 

Corporate Real Estate Decision marking, Case studies 

related to key topics 

FIN 334 

Applied Quant/Value Portfolio Management 

(3) 

001 Mo 6:30 – 9:30PM (Petainen) 

002 Mo 6:30 – 9:30PM (Petainen) 

This course provides a quant and action-based 

learning approach to quant/value active portfolio 

management, using a practical teaching approach 

with the resources located in the trading floor at the 

John R. and Georgene M. Tozzi Electronic Business 

and Finance Center. The first part of the course will 

focus on developing a systematic approach to 

choosing/analyzing stocks from a quant/value 

perspective. The second half of the course will focus 

on 'leading in thought and action,' as participants 

will critique and analyze stocks, risk, and holdings in 

existing mutual funds. The final project will combine 

the lessons learned throughout the course. Students 

will critique 4 real portfolios from the "lens" of a 

fund of funds, a senior quant analyst and portfolio 

manager. 

FIN 408 

Capital Markets and Investment Strategy (1.5) 

001 TuTh 10:00 – 11:30AM (Palomino) 

002 TuTh 1:00 – 2:30PM (Palomino) 

003 TuTh 2:30 – 4:00PM (Palomino) 

Capital Markets and Investment Strategies is a 

course that covers the fundamentals of making 

sound investment decisions using modern finance 

theory. The course focuses primarily on equity 

securities. Our ultimate goal in the class is 
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constructing a portfolio of equities that delivers the 

best possible expected return given the risk inherent 

in holding the portfolio. To that end, we will discuss 

ideas about how to find investment opportunities, 

how to assess the rewards and risks of these 

opportunities, how best to hold these assets in a 

portfolio, and how to gauge the difference in returns 

we should expect to receive from this portfolio from 

those we actually earn. 

FIN 409 

Fixed Income Securities (1.5) 

001 TuTh 1:00 – 2:30PM (Palomino) 

002 TuTh 2:30 – 4:00PM (Palomino) 

This course provides a comprehensive overview of 

the essentials of fixed income securities. In 

particular, the course introduces the principal 

classes of fixed income securities; money market 

instruments, Treasury securities, agency securities, 

corporate debentures, and mortgage-related 

instruments. In particular, we focus on the 

institutions, pricing, risks, and hedging of these 

securities. The course begins with Treasuries, 

securities affected primarily by interest rate risk. We 

discuss the mechanisms by which Treasuries are 

sold, how they are priced, quantifying their interest 

rate risk, and pricing of securities to manage risk. We 

examine the pricing of corporate bonds and 

derivatives that enable investors to hedge credit risk. 

Finally, the course addresses securitizations in the 

form of mortgage-backed securities and 

collateralized mortgage obligations. 

FIN 425 

Entrepreneurial Finance (3) 

001 We 7:00 – 10:00PM (Brophy) 

This course is open to all BBA students and presents 

the fundamentals of venture capital and private 

equity finance. It is focused on financing startup and 

early stage, technology-based firms, later stage 

investment and buyouts. The course covers venture 

capital and private equity market structure and 

institutional arrangements and the application of 

financial theory and methods in a venture capital 

and private equity setting. Four main aspects of 

venture capital and private equity are covered: 

valuation, deal structuring, governance, and 

harvesting. "Live" case studies are used in 

demonstrate the practical, hands-on application of 

techniques following their development in class. 

FIN 440 

Financial Trading (1.5) 

001 TuTh 10:00 – 11:30AM (Shumway) 

This course is about how people trade in financial 

trading and how markets function. It uses both 

trading simulations and lectures to illustrate 

concepts such as order types, market clearing, 

information-based trading, liquidity and price 

manipulation. The course is designed for students 

that may take sales and trading jobs, but it is 

relevant for all students who may trade securities in 

the future. 

MKT 411 

Advertising Management (3) 

001 MoWe 10:00 – 11:30AM (Burson) 

002 MoWe 11:30 – 1:00PM (Burson) 

This course covers the management of a firm's 

advertising effort (with some coverage of related 

topics like direct marketing, public relations, and 

sales promotions). It covers the institutions, 

theoretical principles, and managerial decisions 

relevant to advertising management, and is designed 

for managers in marketing positions and in 

advertising agency account management. The course 

uses lecturers, cases, computer models, and outside 

speakers. 

MKT 425 

New Product and Innovation Management (3) 

001 TuTh 10:00 – 11:30 AM (Sriram) 

002 TuTh 2:30 – 4:00PM (Sriram) 

This course is designed focus on the new product 

development process which is key to the success of 

any organization. The course will expose students to 

(a) creative techniques for idea generation, (b) fine-

tuning these ideas to develop products and services 

that meet specific consumer needs, and (c) testing 

the feasibility of these ideas. The course uses 

lectures, cases, and outside speakers. Moreover, the 
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course includes a project wherein student teams 

need to use the creativity techniques covered in this 

class to come up with new product ideas and 

perform a concept test to evaluate their feasibility. 

The course will be useful to students interested in 

product/brand management, management 

consulting, and entrepreneurship.  

MO 315  

Introduction to Managing Human Capital (3) 

001 TuTh 2:30 – 4:00PM (Alexander) 

This course introduces the critical role that the HR 

(Human Resource) or human capital function plays in 

gaining the commitment, competence and capability 

of an organization's workforce. The course has three 

major sections. The first several weeks examine the 

HR value proposition - What is it that makes the HR 

role a strategic necessity for an enterprise as well as 

a tactical requirement for success? The second part 

of the course examines the architecture of HR 

systems which include: workforce planning; 

recruitment; selection; education, training and 

development; performance management; reward 

and recognition; and succession planning. The third 

and final part of the course will focus on exploring 

current and critical challenges in managing human 

capital.  

MO 321 

Leadership in Organizations (3) 

001 TuTh 10:00 – 11:30AM (Mayer) 

This course is designed to increase students' 

conceptual understanding of leadership in 

organizations. The course is highly experiential. It is 

designed to help students discover insights about 

themselves as leaders, fostering the development of 

a self-awareness regarding strengths and 

opportunities for personal growth. In addition the 

course provides a context for enhancing the skills 

and competencies that enable a student to become 

an effective leader in today's highly dynamic, diverse 

and adaptive organization.  

STRATEGY 310               

The World Economy (3) 

001 MoWe 10:00 – 11:30AM (Shani) 

When a firm conducts business internationally, it 

encounters problems and challenges not found in its 

domestic market. These arise from two different 

aspects of the international business environment. 

One aspect involves the crossing of national 

boundaries, which involves financial, legal, and 

political differences. The second aspect of the 

international environment arises from the unique 

cultural, economic, and political situation within 

each foreign market where the firm conducts 

business. This course introduces the student to the 

various dimensions of the world economy and to the 

characteristics of foreign countries that are 

important for economic activity. 

STRATEGY 361     

International Management (3) 

001 TuTh 1:00 – 2:30PM (Nguyen-Chyung) 

This course addresses the opportunities and 

challenges facing enterprises that operate across 

national boundaries. We will learn and apply 

analytical frameworks to assess institutional, 

cultural, and economic differences across countries 

and to evaluate management's strategic alternatives. 

The cases used in the course cover a wide variety of 

national contexts, including developed and emerging 

countries, and both established and younger 

enterprises across multiple industries. 

TO 411              

Decision Support with Excel (3) 

001 MoWe 10:00 – 11:30AM (Etzion) 

002 MoWe 11:30 – 1:00PM (Etzion) 

003 MoWe 2:30 – 4:00PM (Etzion) 

Spreadsheets are among the most widely used 

decision support tools in business today, and have 

advanced to the point of providing powerful, 

general-purpose functionally. The first half of the 

course introduces decision support modeling using 

spreadsheets, including: what-if analysis; financial, 

statistical, and time/date functions; graphical 

presentation of data; organizing and extracting 

information from spreadsheet databases; and cross-

tabulation of data. The second half of the course 

includes importing information into spreadsheets 
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from external sources; goal seeking; one and two 

way data tables; the use of a solver to find optimal 

solutions to problems; designing macros to develop 

semi-automated and fully automated spreadsheet 

applications; and probabilistic modeling to support 

risk analysis in the context of spreadsheets. 

Lecture/demonstrations illustrate the features of 

spreadsheet software. Lab work involves carrying 

out hands-on tutorials in a supervised setting, then 

reinforcing and extending conceptual and 

operational aspects of the material by doing follow-

on cases. Windows-based spread-sheeting software 

(such as Excel for Windows) is typically studies in the 

course.  

 


